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Baby Milk Action

Baby Milk Action is the UK member of the 

International Baby Food Action Network (IBFAN)

Consisting of over 200 groups in more than 100 countries.



The Nestlé boycott

Nestlé is the target of a boycott because 

monitoring finds it to be the worst of the baby food 

companies in terms of the range and scale of 

violations of the Code and Resolutions (ref. State 

of the Code by Company and Breaking the Rules 

from ICDC).

Nestlé also takes the lead in opposing 

independent monitoring and enforcement of the 

Code and Resolutions.



The Nestlé boycott

A boycott was first launched in 1977 and led to the adoption of the International Code

in 1981.

Nestlé is one of the four most boycotted companies on the planet (ref: GMIPoll 2005).

Nestlé’s Global Public Affairs Manager has admitted that Nestlé is “widely boycotted”.

The boycott has been officially launched by groups in 20 countries and is supported in 

many more. 

Organisations and prominent individuals have given public support to the boycott.

Let me know if you are interested in promoting the boycott in your country. 



Voted the “world’s most irresponsible company”



Other companies

Danone bought Nutricia, Milupa/Aptamil and Cow & 

Gate (NUMICO) brands in 2007 and is now in 

second place to Nestlé and competing aggressively 

with it. Danone aims to provide 20% of the world’s 

infant formula from facilities it is expanding in 

Ireland.

Danone is rivaling Nestlé as a source of violations.

In response to Breaking the Rules 2010, Nestlé 

accepted only 3% (4/130) were violations.

Danone claimed it had acted on 50% of its violations, 

but systematic violations continue and it may be 

targeted with a consumer campaign soon.

All companies are targeted with exposés

and other campaigns. 

Legislation applies to all companies – it creates

a level playing field.   
Source: Euromonitor International



The boycott helps to stop violations

Nestlé dropped this leaflet after 

receiving 3,000 emails from boycott 

supporters.

One of the 4 violations in BTR 2010 

it stopped.

It still refuses to stop using its 

‘protect’ logos.



But violations continue

For example, Nestlé has added ‘protect’ logos 

in 120 countries.

These are prohibited by regulations in some 

countries – as are the large bird logos.

Left: Tin from Malawi (2009), TV advertisement in Armenia (2012).



Campaigning in solidarity with the Philippines



International solidarity with the Philippines
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International solidarity with the Philippines

Coverage of the threat by the US 

Chamber of Commerce to 

disinvest from the Philippines if 

the marketing regulations 

remained in force.



International solidarity with the Philippines



International solidarity with the Philippines



The industry view

With the industry fighting a rearguard action against increased regulation 

in such markets as the Philippines, the short-term maximisation of market 

share is a crucial goal, as once regulation is in place, it is likely to be 

difficult for new entrants to take sales away from incumbents.

Euromonitor  International, September 2008Euromonitor  International, September 2008



Nestlé responds with public relations

Nestlé has hired Bureau Veritas to 

produce reports claiming it abides by 

the Code and Resolutions. It claims 

these are independent, but they are 

paid for by Nestlé, monitor against 

Nestlé’s own Instructions and are used Nestlé’s own Instructions and are used 

to oppose regulations.

Beware if Nestlé or Bureau Veritas –

which works for Nestlé – calls to meet 

with you.



FTSE4Good

FTSE4Good is an ethical investment index operated by FTSE, the UK stock-

exchange listing company (responsible for the FTSE100).

It has Breastmilk Substitutes criteria. In the past companies that violated the 

Code and Resolutions were excluded.

The criteria have been weakened twice since, most recently in 2010 to look to The criteria have been weakened twice since, most recently in 2010 to look to 

company policy statements and management systems, rather than their 

practices and to discriminate between “low-risk” and “high-risk” countries. 

Nestlé was added to the FTSE4Good Index in March 2011 based on its own 

statements, despite its dismissive response to the Breaking the Rules report.

In-country assessments are commissioned by FTSE, but these assess 

companies against company policies, not the Code and Resolutions. Nestlé 

remained in the Index after assessments in Zambia and India in 2011. 



FTSE4Good

Nestlé Chairman, Peter Brabeck-Letmathé, said on Indian NDTV in 

November 2012 when asked about the boycott:

"There are issues that have been in the history of our company, which 

we can discuss. 

“We feel that we know today we are complying 100% with the WHO 

Code. We have been recognised. We wouldn't be part of FTSE4Good if 

we hand't been recognised. 

“We are being investigated independently from us by those institutions 

and we get the certificate of good behaviour, which I think corresponds 

to the way we are behaving."



FTSE4Good

In truth:

• The Indian Government has clearly stated 

that Nestlé sponsorship of health workers 

breaks its laws.

• FTSE told Baby Milk Action it has raised a • FTSE told Baby Milk Action it has raised a 

number of areas for improvement that were 

identified in the assessment in India at the 

most senior level of the company, including 

sponsored events.

• Nestlé products have been confiscated in 

India for breaking labelling laws.



FTSE4Good

Baby Milk Action requested a public statement from FTSE responding 

to Mr Brabeck’s use of FTSE4Good in India recently. 

FTSE does not intend to make a public correction of Mr Brabeck's 

statements, but will follow up with Nestle to ask them to be careful in 

how they refer to FTSE4Good and will add a statement to its website 

setting out the relationship between the FTSE4Good BMS Criteria and setting out the relationship between the FTSE4Good BMS Criteria and 

the Code.

Baby Milk Action recommends that investors concerned about infant 

health DO NOT invest in FTSE4Good tracker funds. 



Nestlé-Free Zones – Nestlé-Free Week

International Nestlé-Free Week – last week of October, 

a week for those who support the boycott to do more to 

spread the word and for those who do not boycott to spread the word and for those who do not boycott to 

give it a go, at least for a week.



Boycott materials



Wyeth’s SMA Baby Know How roadshow

The Irish bus



Wyeth’s SMA Baby Know How roadshow



Who funds these promotional campaigns?

Based on figures from dairy farmers Baby Milk 

Action has made an informed guess that 

between 53% and 80% of the selling price of 

formula goes towards marketing and profit.

That’s between £231 and £884 per child for 

parents using formula for a year, depending on 

whether they use powdered formula or ready-to-

feed.

"A kilo of infant formula is worth ten times the 

value of a kilo of milk powder, so it’s obvious 

which product New Zealand should be selling.”

New Zealand’s Economic Development Minister 

Gerry Brownlee, October 2010. 



The Nestlé Critics website for wider concerns



Boycott materials



Thank you


